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Introduction 
 

• Definition of advertisement : Section 2 of the 
Medicines (Advertisement & Sale)  Act 1956- 
includes any : notice, circular, report, 
commentary, pamphlet, label, wrapper or 
other document, and any announcement made 
orally or by any means of producing or 
transmitting light or sound 



Cont. 
• advertisement is a pivotal tool in marketing 

and promotion of product or services. 
Without which we will never draws attention 
from the potential buyers or customer; 
products or services will never get sold 

– Consumer protection plays a vital role in a 
free market economy. The openly and 
unreservedly consumers are informed, the 
better they will be able to make purchase 
decisions that reflect their individual 
preferences and needs.  



Translation : 
POWER GEL FOR MEN!!! 

#long lasting # herbal 
# 100% effective # power 

 



 

• Medical Device 

• Medical Device Authority 

• Medical Device Act 2012 

 

• Health supplement 

• Food Safety & Quality Division 

• Food Act 1983 

 

• Pharmaceutical Products 

• Pharmaceutical Services Division 

• Medicines (Advertisement and Sale) Act 1956 

 

• Cosmetic 

• National Pharmaceutical Control Bureau 

• Cosmetic Advertising Code 

 

HEALTH 
PRODUCTS 



When there is a demand, then there is a supply 



Current Practice in Malaysia 
 

• The Medicines (Advertisement And Sale) Act 
1956 (MASA)– to prohibit certain advertisements 
relating to medical matters and to regulate sale of 
substances recommended as a medicine. 

• Establishment of the Medicine Advertisements 
Board (MAB) under the Medicine Advertisements 
Board Regulations 1976 

• Generally , all medicine advertisements and 
advertisements relating to skill or service shall 
obtain approval from the MAB (KKLIU number) 

 



cont 

• Each application will be vetted by the MAB 
and approval number will be given to 
approved application. 

•  Mandatory to display the approval number 
on each advertisement published. 



Role of enforcement 
 1) Continue to discharge traditional advertising law enforcement 

function - with protecting consumers from "unfair methods of 
competition" and "unfair or deceptive acts or practices" in the 
marketplace. 

2) Educate themselves about the Future - The Enforcement simply 
must be prepared to deal with new consumer protection issues and 
rapid developments in technology will be bringing.  

 

 

3) Deal with new problems as they emerge - 
to look ahead to learn about how new 
technologies are developing and how they 
are used to market goods and services. 

 - to identify significant consumer protection 
issues associated with the new 
technologies. And, how we can best address 
these emerging issues.  

 

 



CHALLENGES  

Food-drug, Device-drug, Cosmetic-drug inter-
phase 

Internet & Social media eg website, facebook, 
twitter, blog,  etc. 

Pre approval  self-regulation 

 

 



 
Food-drug, Device-drug, Cosmetic-drug inter-phase 

  

• modern technology various of health product emerge 

• The classification of inter-phase product need to be 
identified  

• Different products are controlled by different division 
using different set of laws and regulation 

 



Food/Drink 
Adulterated 

with sex 
stimulant 



Coffee 
adulterated with 

scheduled 
poison 



Internet & Social media 

• Information technologies are developing at a dizzying pace;  

• The technologies have change the marketplace significantly 
for consumers -- giving them access to unlimited amounts of 
information, a global marketplace, and more shopping 
convenience;  

• New technologies are pushing some consumer issues such as 
privacy, security, and marketing to children to the forefront of 
public debate;  

• Social media eg facebook, twitter, blogs etc. 



Cont. 

• Ad from facebook link to Websites/blogs 

• Ad from chained email link to Website/blogs 

• Electronic Ad from TV or radio link to 
website/blogs 

• Print ad from newspapers / magazine link to 
website/blogs 

• ….and others 

 

 



Ad From Advertising Website link to Website 



Ad From chained email link to Website 

18sx 



Ad From TV link to Website 



Ad From Radio link to Website 

For more info 

go to www…. 



Webvertising 











 
INTERNATIONAL COOPERATION: 

PANGEA VII OPERATION   

 



CONT. 

• OPERATION PANGEA is an international week 
of action tackling the online sale of counterfeit 
and illicit medicines and highlighting the ﻿ 
dangers of buying medicines online.  

• Coordinated by INTERPOL, the annual 
operation brings together customs, health 
regulators, national police and the private 
sector from countries around the world." 
 



PANGEA VII OPERATION -  

• 13 – 20 May 2014 

• Involved 200 agencies from 111 states 

• Supported by Legitscript, Visa, Mastercard 
dan PayPal  
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CONT.   
 



 INTERPOL  

 WORLD CUSTOM ORGANIZATION 

 Permanent Forum of International 
Pharmaceutical crime (PFIPC) 

 Working Group on Enforcement 
Officers (WGEO) 

 EUROPOL 

 Pharmaceutical Security Institute 
(PSI) 

 Center for Safe Internet 
Pharmacies (CSIP) 

 

INTERNATIONAL AGENCIES 

 Ministry of Domestic Trade, Cooperative and 
Consumerism 

 

 Royal Malaysian Customs Department 

   (+ Pharmacy Enforcement) 

  

 Malaysian Communications and Multimedia  

   Commission 

 

 Royal Malaysian Police 

 

MALAYSIAN GOVERNMENT 
AGENCIES 





KLIA, MALAYSIA 



KLIA, MALAYSIA    
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MONITORED WEBSITES 
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MONITORED WEBSITES 



STATISTIC DURING OPS PANGEA VII 

DATE DAY WEBSITE SOCIAL MEDIA 
ENTRY POINT INSPECTION 

INSPECT SEIZE AMOUNT (USD) 

5/13/2014            1                   14                        19                   167                    -                          -  

5/14/2014            2                      -                        24                       -                    -                          -  

5/15/2014            3                   35                          -                1,798                  44                  14,497  

5/16/2014            4                   77                          8                1,854                  31                   6,175  

5/17/2014            5                   38                          -                   967                  25                   6,551  

5/18/2014            6                   23                          -                1,050                    5                   1,840  

5/19/2014            7                      -                          -                1,135                  32                  25,374  

5/20/2014            8                   37                        46                1,692                  24                   6,770  

5/21/2014            9                      -                          -                   351                  22                   9,618  

TOTAL                   224                            97                  9,014                  183                   70,825  

( ~ RM 227,773 ) 
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Website has been blocked 
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Website has been blocked 





ACTION PLAN 

Strengthen the department by: 

• Established specific unit named Digital 
Forensic Pharmacy to handle case with 
regards to digital evidence 

• Manpower & qualification of officer – holding 
a Master in Cybercrime, Master in 
Enforcement Law etc 

• In process of developing own forensic digital 
lab 



• Involved in international operation of Pangea 

• Cooperation with police, Malaysia 
Communication & Multimedia Commision, 
CyberSecurity Malaysia 

• Education & public awareness – facebook as 
medium of dissemination of information 



Case study 

• www.lelong.com.my (webvertising) 

• 16-17 links to the advertisers 

• Selling unregistered product, adulterated 

• Cooperation with the web provider – get the info 

• Further investigation 

• Bring the suspect to the court of law 

http://www.lelong.com.my/




FACEBOOK USER  

20 top viewed websites  





Online verification on approved ads 

 

 

Approved 

advertisement 

Registered 

products 



CONCLUSION  
 

 

• Offline  online 

• Trends towards self-regulations within a statutory 
framework is particularly attractive to consumers 
(‘co-regulation’) 

• Cooperation between competent  authority and 
stake holders will ensure better control in advertising 

• Consumer should be able to recognise approved ads 
in order to avoid from scam 

• Increase public awareness activities 



 

 

THANK YOU 
 

lukmani@moh.gov.my 


