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Talwan self-medication overview




A
Self-medication — OTC market

- OTC sold in drug store (self-medication) remains the same size in the past 15 years.
- The share of OTC sold in pharmacy reduced to 4% since the implementation of NHI.
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Self-medication — Consumer

People in Taiwan have 2nd highest rate of visiting doctors
found in a global survey.*"”

Consumers are with high consciousness in health care but

very few take self-medication.*"?
84% of general public in Taiwan maintain regular self health care.

Contrarily only 34% are willing to buy non-prescription drugs when
feeling minor ailment.

The main reasons of lower confidence in self-medication:

Highly rely on medical service by physician
Insufficient knowledge of using OTC

Reference 1: Nielsen global on-line survey (2007)
Reference 2: Nielsen Consumer U&A survey (2010)
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OTC Consumer Behavior Patterns

In the past Today
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(i.e. doctors
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/2 TPMMA



Sources of Health Information

* Although the advice of professionals (doctors and pharmacists) plays an important role for
consumers determining which OTC to buy, the main sources of health information turn out to be

television and family and friends.

Television

Friends and family members

Internet

Newspapers

Books / Magazines
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Doctors
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Pharmacists

13

News
Medical books / journals /articles
Promotions from government authorities

Nurses
Broadcast
Others

Source: Nielsen Consumer U&A survey (2010)
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Media patterns — emerging trend in digital
Taiwan internet ad market
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Media patterns
Talwan mobile usage

9.16M

Smartphone

Owner  \lzp300 SIEEE
43.1%

Get Closer to Their Friends
High reach to netizens via Social Media Sites

ON AVERAGE NETIZEMS SPEND

63

mins

OF TAIWAN NETIZENS VISIT

SOCIAL MEDIA SITES EVERY DAY VISITING
SOCIAL MEDIA SITES
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Consumers play a more active role
In health care handling and

eager to get health information from
reliable source
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The OTC advertising challenges




How can we better support to

consumer for proper information in
selection of OTC and use of OTC?
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Communication along the purchasing journey

* TVC

* Radio

* Print aid
* Website

Awareness

Evaluation of
options

* Physician l

* Pharmacist

* Family or friends

* Website Post Mhase
* Label

* Display

* POSM

* Leaflet / booklet m TPM MA
NA

Information Search ———»

————3 Purchase Decision



Different media may play different roles in
communication

Product labeling - product information
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Different media may play different roles In
communication

Advertisement

Deliver product feature +
benefit in few seconds

“Let’s get the temperature down™

~your first reassuring

i  words when the

F youngster is burning
= up with fever, malaise,

general misery.

Let

T Y LIENOIL

do this job for you—
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Different media may play different roles in
communication

Brochure - more information to support the use of product

Voltaren Xk

Emulgel £ Voltaren Emulgel® is different than
) aother rubs on the market. Unlike other topical
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ENJOYING AN ACTIVE LIFESTYLE i bty e W Gt

help stop pain.

STAY ACTIVE

With the Help of Our Trusted Professionals

You know hew important it is to stay active,
whether you keep fit through walking, skiing,
yega, of just going te the gym. But if you're

living with pain, even mincr, everyday tasks m

can be challenging. v l ta °
Don't stop daing the activities you love. st 0 ren Emulgel
Stop the pain and stay active. Use R

the advice from Voltaren's panel of
Active Living Experts tc manage
and even prevent pain, 50 you can
continue to have fun all year long.

Voltaren Emulgel® is a gel for
application to the skin that works to help
stop aches and pain asscciated with acute,
lecalized musde and jeint pain, and treat
inflammation caused by:

* Sprains

 Strains

« Sports injuries

w
*PAIN e
ST Q e

ACTIVE —_—

STO
£PAIN
www.voltaren.ca DI C I STAY

ACTIVE
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Different media may play different roles in communication

Pain Relief Skincare

POSM

Information to help consumer
at the point of purchase
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Different media may play different roles in communication

- Let’s help keep
v bugs at bay
Help protect yourself from flu this winter
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Different media may play different roles in communication
Website

Education information to help consumer having more
deep information about how to self-care the symptom
properly
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In Taiwan:

Any communication of OTC medicine containing
“brand name” or “product name” IS treated as

advertisement and Is subject to pre-approval.
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OTC advertising challenges

Regulation

Pre-approval is required for all types of advertisement.
@ TVC, radio, print ads, POSM, leaflet, brochure, Digital..etc.

Challenge

It is difficult to conduct interactive digital communication
due to consumer/patient’s feedback cannot be pre-

approved.

Increasing burden for getting pre-approval for all POSM
as the designs are similar but with minor change to meet

different client’s price or theme.
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OTC advertising challenges
Regulation

The content of advertisement should be in consistent with
approved labeling.

@ The reviewers interpret the requirement as the wording should
be the same as what has been approved in labeling.

Challenge

The company has difficulty to provide comprehensive

educational information since lots of information is not in the
approved labeling.

Social claims and campaign message are not allowed since
the information is not in the approved labeling.
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OTC advertising challenges

Regulation

The review of advertising is handled by different units
of governments (TFDA and several local DoH).

The jurisdictions of advertisement and package are
under different regulatory units.

Challenge

Different regulatory units have different review standards
and lead to unfair outcome in different applications.

Packs with message sticker are not allowed.
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Governed by advertising
review unit

Governed by labeling
review unit
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Future outlook




Key strategies for better OTC advertising regulations

Establish a plate form for regulators and
Consumer o4, 1y industry

* Better communication in issues and solutions
* Reduce unnecessary burden in advertisement approval
» Get consensus in review standard among different units

empowerment

Advertisement plays different role from
" product labeling

SIIFOS, 9% %" .« To allow educational information
* To allow social claims or campaign information

To recognize the trend of digital
& communication

ARy Wl « To allow interactive communication in digital way
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Thank you
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